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How Instagram has Developed Since it Started
Introduction
There have been many innovations in the media and social network world that are aimed at improving interactions and creating more connections. People have also found it very easy to communicate, share ideas, music and thoughts all over the globe. Instagram is one of the most used applications for social networking services at a global level. It was created by Mike Krieger and Kevin Systrom and it was launched in October 2010 (Zappavigna, 2016). It is also named as Insta or IG especially by the young people. As noted, the application allows the users to upload and share videos, photos, and music. Instagram is arguably one of the main social media platforms whose role in creating diverse connections, influencing lifestyles, creating linkages, education, relaxation and entertainment cannot be assumed in the modern world.
How People thought about Instagram in the First Place
When the application was launched in 2010, it was widely accepted in the world of entertainment. According to Murthy, Gross & McGarry (2016), the modern world is characterized by music, photos, stories and videos that range from the basic things people do to things that affect globalization at international platforms. At first, people thought that Instagram was just a typical social network application meant to allow people to upload music and photos for fun. After it was launched, people became active and addicted using it immediately they discovered that they would add users to add their content. The addition of more appealing features motivated more users to sign in with an aim to have more fun and interact with other people at a global level. After some time, people’s thoughts were wholly changed with around one million users in the first two months, approximately ten million in one year and 800 million in 2017. This shows that the application did not struggle to make an impact in the entertainment and social worlds. 
Influence of Famous People on their Followers
Famous people especially movies stars and artists have a lot of weight on their followers. The main concerns that famous people focus on tend to attract many followers who arguably associate themselves with them. As such, there is usually competition and grudges regarding who has many followers since this means more fame and legacy. The influence famous people have on their followers can be looked using many ways. One way is through their actions or behaviours in which they post in their pages (Anderson & Jiang, 2018). Famous people especially celebrities are fond of publicizing their lives for their followers to watch and imitate. Since they have so much power and influence over their followers, they also influence their daily lives in terms of talking, dressing and in the overall lifestyle.
Again, famous people have a massive influence on their followers to the point of influencing their dressing code. The dressing code has been a hot topic that seems not to come to an end yet. People especially the youths are massively motivated to dress according how a specific celebrity dresses. Also, dressing for celebrities is mostly based on the casual style since they target to attract their fans and Instagram followers. Famous people on Instagram have greatly encouraged indecent dressing codes thus promoting immorality among young people (MacIntyre, 2018). For the case of females, they tend to expose too much of their bodies which motivates young people to do the same. As a result, morals in society continue to be ignored which is a risk to the next generation. 


Is Instagram Good For the New Generation?
In my conviction, Instagram has both advantages and disadvantages and as such, it is both good and bad for the new generation. On the positive side, the platform creates connections among diverse people and this can be used as the basis of gaining opportunities. Many young users also use it for entertainment and relaxation. Common current events and occurrences are also posted on Instagram and through it; the new generation gain knowledge on diverse concepts and are also updated. When used for the right purpose which is enriching our social lives, we are able to eliminate the negative sides of Instagram.
On the other hand, Instagram is not good for the new generation since it tends to encourage them to engage in negative behaviours. First, the application promotes the use of the illicit drugs. It has been discouraged and criticized since it supports the advertisement and publishing of content that tends to advocate on the use of drugs which may harm the body. In the United States, young people use the platform for posting drugs using hashtags for fellow users to like. They also use it to sell and complete money transactions via other applications such as Facebook and WhatsApp. According to Murthy et al. (2016), the drugs have been promoted by the platform all over the globe hence placing the lives of young people at risk. This may affect the next generation since the society’s morals have been eroded. As an effort to solve this, there has been the blocking of active hashtags used to promote the business. 
Again, Instagram is not good for the new generation because it may promote mental health complications. In 2017, a global survey was conducted with an aim to investigate the psychological effects that the application would have to young people. According to Anderson & Jiang (2018), the platform may have negative mental effects on the new generation since it may contribute to digital dependence hence consuming a lot of their time. At times, the new generation may be unable to control how they use their time and may end up being addicted to using the application. As a result, overdoing this may harm the eyes and also affect their sleeping patterns hence leading to depression. 
Pressure to have a Lot of Followers and the Best Pictures
There is usually a lot of pressure for both the famous people and the common public on having a lot of followers and the best pictures in Instagram. As such, the application is governed by followers and pictures. This kind of pressure is fuelled by the fact that one can make money out of it. In case one has many followers and likes, then they will automatically attract many advertisers. In the business world, advertisers are always aiming that their services and products may reach out to many people as possible for profits and revenue reasons (MacIntyre, 2018). Therefore, advertisers will prefer using people with many pictures and followers during the promotion of their products since they are guaranteed profits. 
Again, the pressure is motivated by the fact that one can become very famous and influential. Social networking and social media are in the long run focussing on gaining as much fame as one can get. Being famous has a lot of advantages and one of them is gaining better image for the people around us. Fame is attributed with many benefits such as attracting more opportunities which open doors for other better life chances (Zappavigna, 2016). People also aim at getting more pictures and followers to become very influential. People who have unique thoughts and concepts can comfortably present them on Instagram for others to review them. In case the idea motivates and interests people, they may become popular and very influential. 
Instagram as a Communication Platform
Instagram is a very convenient platform for communication since it can be used for transmission across the globe. The application has been created in such a way that it is possible to access information regarding multiple and from different locations. Communication is made effective through comments that are formed on the pages of users (Murthy et al., 2016). Communication regarding disasters and terror attacks can be posted on the platform for the world to know and remain alert. Through this, they can take precautions as well as accessing the possible implications of the issues. Communication is also encouraged in the world of entertainment through communicating to movie stars, music celebrities, footballers and business people. Therefore, Instagram has been effective as far as communication is concerned. 
Comparison between Snap Chat, Facebook and Instagram
The social networks named above have overtaken the social media world. This assertion is true because many people have signed two of the three social media accounts. Again, they are the leading social network platforms that are used by people all over the continent. One way that they all compare is that they all have colourful emojis, filters and screen drawings that are used to enrich images and videos. This features enabled the users to express their emotions and feelings when they tag videos according to the context. Another way that Snap chat, Facebook, and Instagram compare is that the videos, images can be sent publicly or even privately or just to the followers of the user (MacIntyre, 2018). Through this, privacy may be ensured in case the user intends to send to only specific people. Also, videos and images for the three platforms disappear after some time. All the mentioned comparisons work in almost the similar way hence creating the same sense of urgency for users. 
Conclusion
It is visibly evident that Instagram remains one of the most preferred social network platforms on the globe. Many famous people and the general public have used this platform for fame, business and personal reasons with an aim to improve and make their lives better. Communication has also been enabled across the globe hence informing the users on the trending issues. There is a need for guardians and parents to control how the new generation use the application since this can cause harm such as wastage of time meant to study. It may also lead to depression if it is overused as a result of lack of sleep. Arguably, Instagram is likely to have more users considering its trend among young people. The business world is also considering using it mainly for advertising their products and services in broader demographics. Therefore, it is correct to argue that Instagram has transformed the social networking world.
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